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of volunteer movement is given. Taking into account historical data on volunteer
movement in the world, it maybe to trace, as the first volunteer organizations,
volunteer communities, appeared, as popularity of volunteer spread to territory
of the certain state and in the world.

With distribution and increase of popularity of volunteer movement in the
separately taken states and in the world – the first researchers that was interested
by this phenomenon appeared. One of the most ponderable researches the research
of Gallup Institute, conducted in 2010, became, that included analytical data on
volunteer activity of 153 countries of the world. Since this research is conducted
annually and represented in form rating tables with position of countries,
depending on their percent indexes on volunteer movement. Analysing the indexes
of these researches during four years – it was educed that our state walked up a
61 position. It is related to the chain of events that took place in our country,
basic from that was Euro-2012, during that volunteer movement purchased
considerable popularity and scope. But considerable development and
distribution volunteer movement in Ukraine purchased after Revolution Dignity
at the end of 2013 and with beginning of war on east in 2014.

On the example of the developed countries – see that volunteer movement
for them is the usual phenomenon. In Ukraine volunteer motion purchased
popularity after heavy events that changed the world view of ukrainians largely.
Quite possible, that with the increase of popularity of volunteer movement and
charity among ukrainians, Ukraine will go out on a qualitatively-new level and
will get around the developed countries of the world in the nearest future.

Key words: history of volunteer, volunteer, volunteer, volunteer movement,
charity, charity.
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N.V. Slobodyanik. Personal development of Ukrainian youth as agents of the
educational process in circumstances of instability because of the crisis. The place
and role of the Ukrainian youth in a society that is in a crisis of instability are
presented in this article. We believe that education is a strategic social institution of
society, which, thanks to its functions in favor of the priority area, in which the
Ukrainian youth can expand their productive activities, to carry out self-actualization
of its potential optimally meet their needs for self-actualization. The problems of
personal development of young people in modern educational space, in particular,
it noted that personal development should be viewed as a single process, determined
by historical conditions of social life, the result of the interaction of biological and
social development in the individual person are comprehend in the thesis.

The essence of the concept of personal development and the role in it of
self-actualization presented in such options as: a) personal development is defined
as a conscious human activity, aimed at the most complete implementation of
themselves as individuals; as a form of human life creation, the cultivation of
one's own uniqueness through self-empowerment; b) attended to an important
point in the personal development of educational activity - inter transitions  of
potential, potential to actual, present, and vice versa, that is, the origin and
actuation mechanisms of self-actualization. Proposed improving the functioning
of the vectors of educational space of modern educational institutions in which
young people will be able to discover new meanings, produce new reality.

Key words: socio-political crisis, education, personal development,
education, subject, self-actualization, educational environment of educational
institutions.
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