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azur R. I. CREATIVE APPROACH TO OVERCOME MEDIA MANIPULATIONS 

DEVELOPMENT ALTRUISM 

This paper describes a forms of influence of the media on the formation of value orientations 

of young people. Characterized the basic principles and techniques used by mass media in shap-

ing behavioral positions. Highlights the practical results of the impact of mass media on the 

formation and behavior of the value of a personality 

Keywords: mass media, the impact of mass media, altruism, methods of influence. 
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