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and Bologna systems. The condition of neuroticism is reviewed as one of the indicators of the 

 A special stress is put on the necessity of using the Ad-

 

Thus, psychological job with the students must include the introduction with the typical prob-

lems and situations for the student, motivational component, creation of sensitivity due to the 

environmental changes and positive thinking. 

Keywords: learning process, traditional and Bologna Process of education, learning adaptation, 

neuroticism. 
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Kokareva M. V. TYPOLOGY of ADVERTISEMENT INFORMATION PERCEP-

TION by STUDENTS. In the article research of advertisement information perception is pre-

sented not from the point of view of its effectiveness to higher demand for some goods or ser-

vices, but with the purpose of its psychological features study. It presupposes less traditional 

approach, namely  distinguishing of creation displays in advertisement information perception. 

d-

vertising content and their creativity, we distinguished and described the types of advertisement 

information perception by students. The first type is characterized by high level of creativity and 

high perceptiveness to information with advertising content. The second  by high level of crea-

tivity and low perceptiveness to advertisement information. The third type is characterized by 
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low level of creativity and high perceptiveness to information with advertising content. The 

fourth  by low level of creativity and low perceptiveness to advertisement information. Psycho-

logical peculiarities of advertisement information perception by the students of defined types 

according to the features of their creativity (risk, inquisitiveness, complexity and imagination) 

are described. Also the differences between the types of advertisement information perception by 

students in dominating perceptive modality (visual and audio) are shown. ractical recommenda-

tions for students, who perceive the advertisement information and for those, who needs to 

present some information more effectively are given.  

Keywords: 

perceptiveness to advertisement information, types of advertisement information perception. 
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