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The most known typologies of the pictures of the world are analyzed in the ar-

ticle. These are the concepts by W.Dilthey, O.Spengler, F.Nietzsche, M.Weber, 

M.Heidegger, M.Scheler, K.R.Megrelidze, O.Toynby, P.A.Sorokin, K.Kluckhohn, 

F.Strodbeck, S.P.Rudin, G.Hofstede, G.Triandis, R.Benedikt, E.Fromm, R.Redfield, 

M.Mead. In this context, "picture of the world" is used as a general term applicable 

to such related notions/realities as "worldview", "image of the world", "mentality", 

"outlook", "ethos." Characteristics of the pictures of the world have been shown to 

possess great heuristic possibilities, in particular for managing and systematizing 

psychological, social, cultural and pedagogical knowledge and innovations.  
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This research has shown the causes and factors which cause psychological fea-

tures of the militaries of fall recruitment 2011. Changes in the political and economi-

cal life of society caused the active reassessment of social values and reorientation to 
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the principles of utility. Also the limits of psychological intervention and the need to 

psychological support armed forces of Ukraine personnel are defined. The conclu-

sions about the motivation of young people to serve in the Armed Forces of Ukraine 

and the subsequent preservation of individual motivation of an individual soldier, us-

ing the method of personal example are made. 
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