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Chayka G.V. Features of value orientations of gamers prefering  different types of 

computer games. The paper examines features of value orientations of modern youth under the in-

fluence of new information technologies. Psychological analysis of the phenomenon of a person’s 

value orientation system in the unity of its basic characteristics was performed. the paper shows 

that, in addition to age factors, changes in the socio-cultural environment affect onto changes of a 

sustainable of value orientation system. Information society and development of new computer 

technologies contribute to formation of a number of new subculture phenomena, which is reflected 

in the system of value orientations of gamers. Major participants of the “gamers” subculture are 

teens and students. This is the age, when choices of subjective important values, building of value 

systems become dominant. The experimental study was described that compares value orientation 

systems of gamers depending on what genre of computer games they prefer. The study results may 

be useful to psychologists, teachers to determine characteristics of value orientations systems of cer-

tain players and to predict possible changes in them under influence of computer games of different 

genres.

Key words: system of value orientations, virtual reality, gamers 
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Chudakova O. M. Creativity of a personality: formal and dynamic prerequisite, indexes.

The concept of “creativity” is considered in the article as totality of its psychic features that provide 

productive converting in activity. It’s an ability of a person to produce the original ideas, non-

traditional thinking, speed and effectiveness in resolving problematic situations. 

According to the latest researches temperament is a natural prerequisite of forming creativity 

in personality. According to this two main characteristics of creativity structure were determined: 
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semantic (originality, productivity) and formal-dynamic (speed, flexibility). Speed as a component 

of creativity is conditioned mostly by temperamental plasticity and pace, and flexibility – by social 

emotionality and common personality’s temperamental activity. 

The article shows that the success of human’s creative activity in problem situations is deter-

mined by personal creative traits. They are relatively stable, but with a tendency to change, psycho-

logical structures of an individual, that include such components as resourcefulness and repartee, 

ability to combine, originality and speed of thinking, creative directivity, openness of experience, 

sensitivity to new challenges, independence and unusual solutions, belief in correctness of discov-

ered solution and its wit etc. Researchers consider these personal formations as signs (indexes) of 

individual creativity. 

The theoretical and psychological research has made it possible to reach a conclusion on 

dominance of such qualities of personality’s creativity structure as resourcefulness and repartee that 

are crucial to achieve the effect in the following activities: producing an unlimited number of viable 

ideas, creation of a new original product, speed finding solutions in terms of time and information 

lack.

In this regard, we understand the resourcefulness as semantic index of personality creative po-

tential. And repartee is considered as formal-dynamic index of its creative abilities. So creativity is 

based on correlation of these qualities. 

Key words: creativity, creative activity, creative personality, temperament is a natural prereq-

uisite of forming creativity, resourcefulness and repartee. 
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